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Certain information in this Presentation constitutes forward-looking statements within the meaning of applicable Canadian securities laws. Any statement that is contained in this presentation that is not a statement of historical fact is a forward-looking
statement. Forward-looking statements in this presentation include, but are not limited to, statements with respect to: the Company’s strategy, development and commercialization plans and objectives, market prices, values and other economic indicators
and estimated valuation multiples. Often but not always, forward-looking statements can be identified by the use of words such as “anticipate”, ”believe”, “expect”, ”project”, “estimate”, ”likely”, “intend”, ”should”, “could”, ”may”, “might”, ”target”, “plan” and
other similar expressions or variations (including negative variations) of such words and phrases. Forward-looking statements are based on certain material assumptions and analysis made by the Company, and the opinions and estimates of management
as of the date such statements are made and they represent management’s best judgment based on facts and assumptions that management considers reasonable in light of its experience and perception of historical trends, current conditions and
expected future developments and other factors it believes are appropriate, and are subject to risks and uncertainties. The material assumptions upon which forward-looking statements in this Presentation are based include, among others, assumptions
with respect to: commercialization; growth plans and cash flows; the demand for the Company’s services; future demand and trends in the cannabis and beverage space; the Company’s ability to achieve expected revenue; the Company’s ability to access
financing on favourable terms from time to time; the Company’s ability to protect its intellectual property rights and that the Company will not infringe upon the intellectual property rights of others; the Company’s ability to source products; the Company’s
ability to attract and retain customers; the continuation of executive and operating management or the non-disruptive replacement of them on competitive terms; the regulatory environment and applicable laws surrounding the Company and its products;
and stable market and general economic conditions. This data is, however, inherently imprecise. The Company makes no representation that reasonable business people in possession of the same information would reach the same conclusions. Although
the Company believes that the assumptions underlying forward-looking statements are reasonable, they may prove to be incorrect and the Company cannot assure that actual results will be consistent with such statements. Given these risks, uncertainties
and assumptions, you should not place undue reliance on these forward-looking statements or the information contained in such statements. Whether actual results, performance or achievements will conform to the Company’s expectations and predictions
is subject to a number of known and unknown risks, uncertainties, assumptions and other factors, including the Company’s history of net losses and negative cash flow; the Company’s requirement for additional funding to develop the Company’s business
and its ability to acquire such funding on commercially acceptable terms; and risks relating to the following: sales, revenue and / or EBITDA; the Company’s failure to economically commercialize its services; failure to protect the Company’s intellectual
property rights; litigation, including with respect to intellectual property infringement; the Company’s inability to maintain or improve its competitive position; future demand and trends in sales failing to meet the Company’s expectations; the Company’s
failure to retain key personnel and hire additional personnel needed to develop its business; the Company’s failure to adequately evaluate its current business and future prospects; foreign conversion rates; changes to applicable laws of any jurisdiction in
which the Company operates or proposes to operate; any disruptions to our technology network including computer systems and software, as well as natural events such as severe weather, fires, floods and earthquakes or man-made or other disruptions of
our operating systems, structures or equipment; and the Company’s business practice reputation being negatively affected by customer or user complaints or negative publicity.


Notice & Disclaimer
Disclaimer of Forward-Looking Information (all figures listed in $CAD unless otherwise specified)


This document is a presentation (the “Presentation”) concerning certain general background information about the activities undertaken by Molecule Inc. (the ”Company”) and business and operations, current as of October 10, 2020, unless stated
otherwise. It is information in a summary form, does not purport to be complete, and does not take into account the investment objectives, financial situation or needs of any particular investor.


These risks, uncertainties, assumptions and other factors could cause the Company’s actual results, performances, achievements and experience to differ materially from the Company’s expectations, future results, performances or achievements
expressed or implied by the forward-looking statements. The forward-looking statements contained herein are presented for the purpose of assisting readers in understanding the Company’s expected financial and operating performance and the Company’s
plans and objectives, and may not be appropriate for other purposes. You should read this information with the understanding that the Company’s actual future results may be materially different from what the Company expects. These forward-looking
statements are expressly qualified in their entirety by this cautionary statement. The Company disclaims any obligation to update forward-looking statements, except as required by law.
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THE RIGHT
FACILITY


Our manufacturing facility
was built for today's
market. 
Designed to be profitable
with small batch production
and easily scalable without
significant capital
expenditure to meet
growing demand. 
Our current one shift
capacity is 6 million cans
annually, and is designed to
easily scale to 20 million
cans annually.
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There are substantial
barriers to enter the
beverages space. 
Efficient high speed
facilities are extremely
expensive to build and
require the highest level of
technical expertise to
operate. 
This means limited
competition for LP's in the
space compared to other
categories.


There are several potential
factors in this business that
are not baked in to our
projections. Real game
changers for the category
include changes to Cannabis
carry limits and higher
potency consumption.
Lounges, relaxed marketing
opportunities, CBD
legislation changes, 
 potential consolidation with
big players in the category.


We are a single category
business strategically
focused as a Canadian
beverage operator and
brand builder. 
Our goal is to become a
complete category solution
for the broader beverage
category. 
Our focus to build non-
competing brands within
the beverage sub-
categories.


UNIQUELY
FOCUSED ON
BEVERAGES


HUGE UPSIDE IN
HIDDEN


OPPORTUNITIES


HIGH BARRIERS
TO ENTRY LIMITS
LP COMPETITION
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•Founder and Lead Scientist for the
Canadian Food and Wine Institute
Innovation Centre


•Previously a professor and academic
program coordinator for Culinary
Innovation and Food Technology at
Niagara College


 


•Previously on Aphria Board of Directors


•Previous Director of the Canadian
Homeopathic Pharmaceutical
Association


•Previous Director General of the Natural
Health Products Directorate 


 


David Reingold


•25 years of business brand building
experience


•Founder and CEO of Central Roast Inc,
My Organic Baby, Naturalife


•Principal with Roar Beverages Canada
 


CEO, Director


André Audet
Co-founder, Chairman of the Board


•Founder of Tetra-Biopharma 


•Co-Founder of North Bud Farms 


•Founder of BUSL Cider Company


•Vice President at the Bank of Montreal


 


Philip Waddington
COO Director


Rebecca Griffin
Chief Innovation Officer


•Crated the world’s most awarded alcohol-free beer


•2x Gold Medalist, Silver Medalist and 2x Bronze Medalist, at
the non-alcoholic beer US open


•2x Grand Prix winner for best beverage launched in Canada


•She has experience at 30 companies, where she has led them
from the idea-stage of a project through to real production


Amy Proulx
Co-founder


Lindsay Weatherdon
Director


•President of Concord National Ontario &
Quebec Divisions


•President of Braille Energy Systems 


•Executive in Global sales, hard goods and
manufacturing sector and retail strategies
across large box and warehouse club formats
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Molecule Development


2019 Q4 2020 Q1 2020 Q3


Completed
Construction


Received processing
license


Go Public as MLCL
on CSE


Launched Portfolio in
Ontario


Internal capacity
development and sales


team expansion


Poised for Expansion


2021 Q1 2021 Q2 2021 Q3 2021 Q4


Portfolio development into
wellness, alcohol alternative


and coffee substitute.
Expansion into Nunavut, BC,


and Yukon.


The beginning of
national expansion
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Growth Story


The overall cannabis market and the
beverage component of that are
expected to grow. 
Social consumption will continue to
normalize, increasing movement to
beverages and discernment of unique
brand qualities. 
Molecule is capitalizing on these trends
and extending its own expansion and
increased store penetration. 


MARKET


BRANDS


PRODUCT TRENDS


MOLECULE
Cannabis overall will continue to
grow.
Consumable cannabis will continue
to increase.
Beverages will continue to increase,
taking a larger percentage of an
increasing pie.


Brand awareness and loyalty will
become more firmly established.
Consumers will seek out new
products within a familiar
category


Social consumption will increase the
drive to beverages.
Consumers are moving from trial to
regular purchasers.


New brands with multiple sku’s set to
launch through early 2022.Provincial
expansion currently underway with full
National coverages anticipated though
2022.


EXPECTATIONS
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•Focused on the Canadian beverage Market


•Fully Integrated from Innovation and Development


through Manufacturing and Sales, to market


intelligence gathering and back to Innovation.


•Scaleable 15,000 sq ft efficient high-speed


manufacturing.


•6M can production capacity designed for increase


over 20M/year with minimal capital. 


•Scalable to 200,000 sq ft licensed expansion.


•Multiple streams of revenue including Molecule


owned brands, and contract manufacturing. 


•Ample space to easily expand into CPG


conventional as market allows. 
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TASTE GREAT


ENJOYED IN MANY DIFFERENT
FORMATS


MANY DIFFERENT FAMILIAR USE
OCCASIONS


LEAD HEALTH FOOD TRENDS


DEPENDABLY DOSED


UNDERSTOOD BY NEW CANNABIS
USERS


CROSS OVER FROM MEDICAL TO
RECREATIONAL 8
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February 17, 2022


February 15, 2022


February 24, 2022


March 16, 2022


March 11, 2022
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https://cannabisindustryjournal.com/feature_article/a-toast-to-cannabis-beverages-a-growing-market-segment/

https://mugglehead.com/cannabis-drink-sales-took-off-faster-in-canada-than-us-headset/

https://fortune.com/2022/02/17/nina-dobrev-cann-cannabis-beverage-investor/

https://www.forbes.com/sites/julieweed/2022/02/15/cannabis-beverage-sales-sparkle/?sh=4f56013201d7

https://www.globenewswire.com/news-release/2022/02/24/2391200/0/en/Global-Cannabis-Beverages-Market-to-Reach-US-2-Billion-by-the-Year-2026.html





BRAND CATEGORY KEY FEATURES TARGET MARKET


  
 
 


 


    


    


    


    


Sparkling Water


Coffee/Teas


Mocktails


Health & Wellness


Full Potency 10mg THC
Bold Flavours
Sugar Free/Low Sugar


Varying Potencies of
THC & CBD
<30mg naturally
occurring caffeine


Signature Mocktails
Alcohol Free
Balanced THC/CBD


High CBD (40mg
CBD/Serving)
Functional Ingredients
Natural Sweetening


Legacy
Consumers/Experienced


Consumers


Devoted coffee drinkers
(71% of Canadians drink


coffee daily)


Women  


Health & Wellness 
Consumers


Legacy
Consumers/Experienced


Consumers


Full Potency 10mg THC
Affordable Price Point 
Replicates flavour of
most popular strains.


Flower Inspired
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PHRESH Strawberry Kiwi is the #1 online sales, and #2 in stores with
OCS with a single SKU in market.


Creating products for the legacy consumers at affordable price points.


PHRESH products are made to compliment sessions- by strain pairing or
replicating.


PHRESH doesn’t believe consumers should choose between head and
body buzz - but to achieve both.


•Full THC
•Bold Flavours
•No Sugar- Low Sugar Options


 11







PHRESH STRAINS Phresh Strains uses naturally derived terpenes and
trained expert panels to replicate the true flavours of popular cannabis
strains.  


Removes the harshness of the smoke so consumers can enjoy the
delicate flavours that make these legacy strains.


Naturally sweetened with coconut blossom nectar.


Creating products for the legacy consumers at affordable price points.


•Full THC
•Bold Flavours
•No Sugar- Low Sugar Options
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CANAJO is the ONLY coffee beverage in market.


CANAJO is a coffee style beverage line, offering options to all coffee
consumers from the regular drive through style to the barista served
latter style. 


CANAJO is focused on having an offering for the 71% of Canadians who
enjoy coffee daily in a convenient can and cannabis infused as different
potency for different consumers and for different occasions.


•First Nitro Infused
•Naturally Occurring Caffeine
(<30mg/serving)
•Low THC - High THC options
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KLŌN is the ladies night of Cannabis drinks. Offering beverages that are
as fun to enjoy as they are to experience. 


KLŌN is filling the missing gap of female friendly beverages to
encourage more women to make the switch from alcohol to cannabis.


•Cannabis Mocktails
•Mid level potency
•Balanced THC & CBD
•No hangover
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embody has the highest CBD in the market. 


embody is passionate about changing the conversation about wellness:
to think beyond what’s available and to look at what’s possible. We push
the limits on mainstream wellness trends and bring unique and emerging
CBD forward ideas to market, in ways to inspire the well-being our
consumers.


•High CBD (40mg/serving)
•Functional Ingredients
•Delicious Carbonated or Flat
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01 FOCUSED BEVERAGE
TREND ANALYSIS


03


SKILLED, AGILE
FLAVOUR CREATION


RESPONSIVE TO
MARKET & CONSUMER
REACTIONS


02


04
MULTI-TIERED SALES


TEAM FROM STORE
TO NATIONAL


05 FOCUSED BRAND AND
PORTFOLIO SALES


EDUCATION &
NORMALIZATION OF
CANNABIS


06


Sa
le


s 
A


pp
ro


ac
h


Focused, national sales team
meeting with buyers,
budtenders and consumers to
listen, respond and promote
Molecule beverages.


Intelligent portfolio creation
with brands designed to
“Complement, not Compete”
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Increase in 10mg THC/can limit
Allowance for wider retail sale of CBD
based beverages.


Increase in carry limit to beyond 5 cans
(currently out for public consultation) 
Cannabis products for sale at venues
(recently approved for festivals in Alberta)


Allowance to include wider range of
ingredients.


Increased awareness and normalization of
cannabis beverages. 
Relaxed advertising standards. 


POTENTIAL CHANGES LEADING TO EXPANDED MARKET OPPORTUNITIES


New
Opportunities
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Beverage Category Growth Ontario
2020 Units Sold 2021 Units Sold


July August September October November December 


400,000 


300,000 


200,000 


100,000 


0 
18







Current Ontario Market Share RTD's 


Hexo
32.1%


Canopy Growth 
28.6%


High Park 
12.5%


Valens
8.9%


Molecule
8.9%


Peak Processing 
7.1%


Hexo
28.6%


Canopy Growth
25.4%


Molecule 
19%


High Park
11.1%


Valens
7.9%


Peak Processing
6.3%


 Calculations based on the addition of 7 new Molecule Spring RTD’s and
current products available on OCS.ca, March 2022


Projected Ontario Market Share RTD's 


Information pulled from OCS.ca, March 2022 19







Q1 2022 Q2 2022 Q3 2022 Q4 2022
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Financial Projections 2022
Current Unit & Revenue Estimate 


Unit Sales Per Quarter Dollar Sales Per Quarter Forward Looking Run Rate
Calendar 2022 Calendar 2022
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Q1 2023 Q2 2023 Q3 2023 Q4 2023


1,500,000 


1,000,000 


500,000 


0 
Q1 2023 Q2 2023 Q3 2023 Q4 2022


$6,000,000 


$4,000,000 


$2,000,000 


$0 
Q1 2023 Q2 2023 Q3 2023 Q4 2023


$1,250,000 


$1,000,000 


$750,000 


$500,000 
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$0 


Financial Projections 2023
Current Unit & Revenue Estimate 


Unit Sales Per Quarter Dollar Sales Per Quarter EBITDA
Calendar 2023 Calendar 2023


Projected Run Rate End of 2023
Sales Run Rate $20 million
Gross Margin 48%
EBITDA 24.5% 21
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Convertible
Debenture Senior


Secured
 


    


    


    


$1,025,000


3 yrs @ 8% pa


$0.20/unit


1 share + 0.5 warrants
@ .30/warrant


$1,000,000 $2,434,000


Convertible Debenture
Unsecured


Amount


Type


Term 18 mos @ 8% pa 2 yrs @ 8% pa


Conversion $0.10/unit $0.10/unit


1 share + 0.6 warrants
@ .15/warrant


(Ratchet provisions t/f at 2021/07
modified from $0.15/unit for 1 share


+ 0.5 warrants @.23/warrant)


1 share + 0.6 warrants
@ .15/warrantDetails


Convertible Debenture
Unsecured
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Common Shares 97.4M


Convertible Debentures 62.9M


Convertible Warrants 7.4M


Convertible Stock Options 6.2M


Fully Diluted Total 173.9M


Common Shares Outstanding 95.4M


Share Price at December 31, 2021 $0.06


Market Capitalization $5.72M


Cash Balance at December 31, 2021 $0.49M


Capital Structure Market Capitalization
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Right Size Beverage Business
Our 15,000 sq. ft manufacturing facility, located in
Lansdowne, Ontario is poised for expansion with the
company anticipated to sell 200k cans monthly by
summer 2022.


Agile 


Molecule moves rapidly from concept to innovation
to production and delivery. This responsiveness
allows us to capitalize on consumer trends and
demands. 


Innovation
Our products are unique in the marketplace offering
Canada's first coffee flavoured cannabis beverage
with CANAJO and the highest CBD beverage with
Embody. 


Goliath Meet David
Molecule is unparalleled in its focus in the cannabis
beverage category. With explosive growth from 5 SKUS
in fall 2021 to 12 SKUS in spring 2022, to 16 SKUS
projected by summer 2022, the company is poised to
be a dominant player. 


Competitive Advantage
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Cannabis is an
expanding opportunity


Molecule is the only
category solution.


Molecule's groundwork is
complete and is poised for


breakout.


Cannabis drinks is one
of the fastest growing


categories. 


Molecule is focused solely
on beverages and has its


own expanding portfolio of
structured brands


Closing Thoughts
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Never
underestimate
the power of


cheers 
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David Reingold 
CEO, Director


david@molecule.ca


416.989.3011
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